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Voice should be consistent 
throughout all of our messaging. 
Much like a person, our voice is 
recognizable, individual, and 
unchanging. Our voice is a reliable 
representation of our personality. It 
embodies who we are and helps 
define our mission.

Tone will change based on who 
we’re talking to. Just like a 
person varies their tone based 
on whatever situation they find 
themselves in, so too will RigUp. 
Our tone may become more 
casual, formal, or technical 
depending on the context. But 
no matter how much our tone 
varies, it will always stay true to 
our established voice.

Voice Tone
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Our voice
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Our tone
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Our industry can be split roughly into two 
very different halves. Consultants range 
from still wet-behind-the-ears roustabout 
to the highly skilled super who’s worked 
his way into the trailer. On the operator 
side you will find well-educated engineers 
and business-savvy decision makers. 

At times it will seem as if the two sides 
don’t even speak the same language. 
Formality and nuance have very little 
place in consultant-facing materials 
whereas operator-specific messaging 
would feel curt or incomplete without it. 
Finding the right tone is critical to 
connecting with your intended audience.

FORMAL

ANALYTICAL

CALM

CASUAL

EMOTIONAL

ENERGETIC

Office

Field

BOLD

STRAIGHTFORWARD

HONEST

CLEAR

EMPATHETIC
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(answers in the speaker’s notes)
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How should RigUp apologize for an 
error on our part?
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How should RigUp announce a new 
product?
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What should a CTA (call to action) on an 
email or landing page look like?
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RigUp employees reposting a RigUp 
organic social post...
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Flat:

Specific, targeted, emotional: 
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CORRECT:

WRONG:
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Style Guide

RigUp communications will follow the AP style guide 
whenever possible, with specific deviations or callouts listed 

below. Please reach out to any RigUp copywriter for 
guidance on RigUp style distinctives or AP style in general.
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It’s never RigUp’s. Never. It can be “the RigUp Network” or “our 
network” but never “RigUp’s Network”.

For consistency and clarity, RigUp prefers to use the “Oxford comma” or 
“serial comma.” That means if you’re listing three or more things, default to 
using a comma to precede the last item in the list.

Unless something is always referred to by an acronym or abbreviation — like E&P 
or OFS — define the acronym or abbreviation parenthetically after its first use.

We like to choose words that are so compelling that we don’t need 
exclamation marks. But if you absolutely must use it, one is always enough.

Include a superscript trademark symbol (® or TM) on the most prominent usage of 
a trademark in either the body content or subtitle. This is typically the first usage of 
a term. Do not include any trademark symbols in headlines. 
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use Title 
Case

Correct:
●
●
●

Incorrect:
●
●
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not in body copy

●
●
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Use a short intro statement on each list, followed by a colon:
●
●
●

●
○

●

Use parallel construction for each item in a list:
●
●
●
●
●
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Correct headline examples:
●
●

Correct date examples:
●
●
●
●



STRICTLY CONFIDENTIAL 26STRICTLY CONFIDENTIAL 26

Correct time examples:
●
●
●
●

Note:
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Examples:
●
●
●

Example:
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Industry Terms

Our company and our industry uses its own special jargon. 
We need to make sure we are using those terms correctly, 

because our customers will know when we get them wrong. 
Please make liberal use of our glossary to avoid 

embarrassing mistakes and false claims.

https://docs.google.com/presentation/d/1A4-N1sa9qM05Q33uyrTqedCWEJDPZS4WXR5k_y8ij20/edit?usp=sharing

